
Health Insurance Literacy

Consumer Engagement and Activation

• Provide guidance and tools to help
consumers make sound choices about
health coverage and care

We aim to increase consumer:
 » Awareness of information to support
 health care decisions

 » Interest in understanding health care
 quality and costs

 » Ability to make appropriate insurance
 plan, provider, and healthcare selections

Overall goal:

Contact:
Stephanie Severs | ssevers@wisc.edu

Health Insurance Literacy Specialist

Jeni Appleby | jappleby@wisc.edu
Healthcare Outreach Specialist

Rebecca Maurer | rsmaurer@wisc.edu
Graphic Designer

Wisconsin
coveringcovering

What we created:
• A curriculum of single sheet materials.
  Professionals can select the sheets that
  best address consumers’ needs.
 » Consumer testing is used to ensure comprehension.

 » We have pilot tested materials in three regions of
 Wisconsin, working with: enrollment assisters,
 health plans, clinic staff, and social service
 and state agencies

• Design guidelines to help comprehension
 » Limited focus (typically 1-3 key topics or messages)

 » Relevant images that support the message(s)

 » White space

 » Large fonts

Outcomes & Impact:
What we learned:
• Plain language is not enough!
 Health insurance and health care systems can be intimidating
 and difficult to navigate. This is particularly true for those with low
 literacy or those new to the health care system. Consumers need
 educational resources to help take their first steps.

• Professionals who work with consumers need:
 » To look for teachable moments and meet
 consumers “where they are” in that moment

 » Specific instructions on how to use literacy materials

• To encourage action, consumers need:
 » Targeted materials that focus on a topic
 relevant to the consumer at that time

 » Action steps that empower consumers
 by providing a clear set of instructions

This project is supported by Wisconsin Health Information Organization, Ira and Ineva Reilly Baldwin Wisconsin Idea Endowment, & Wisconsin Department of Health Services.
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Co-insurance:
The percentage you pay for a service.

you pay
$30

Insurance
pays $70

Example:

30%
co-insurance

doctor’s visit
$100

Co-pay:
The fixed amount you pay for a service.

Example:

$20
co-pay

doctor’s visit
$100

you pay $20

Insurance
pays $80

you pay all
(including co-pays) insurance pays part, you pay part

$ deductible
After the deductible
is paid, you only pay
co-pays or co-insurance. 

Deductible:
The amount you need to pay
before the insurance company
will start to pay its part.

Find a plan that will help you pay the out-of-pocket costs.
Out-of-pocket costs are NOT included in your monthly premium.
This is the amount you must pay during a year for your health
care in addition to your premium. This includes any deductible,
co-pay, co-insurance, or extra costs for services.

Choose a plan with premiums that you can afford every month.

Due:    $$$
A premium is the monthly payment
you make to the insurance company
for your health care policy.

HEALTH INSURANCE MARKETPLACE

GETTING STARTED
also known as: Obamacare, healthcare.gov, the Marketplace

Platinum 

Gold        

Silver        

Bronze     
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Project activities:
• Create, develop, and test educational
materials for consumers who:
 » Have been insured two years or less
 » Have low literacy skills

• Engage community by learning about
health insurance literacy and resources
 » Community agencies
 » Health care providers
 » Enrollment assisters
 » Health insurers

Initial results:
Total participants:

300 pre-test
237 post-test

32%

46%

Where to find reliable
information on costs

+14%

52%

67%

Knowledge of
a deductible

+15%

39%

54%

Increased awareness
of contacting insurance
company with questions

+15%


